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SUMMARY

Published over 160 manuscripts, book chapters, and proceedings in the area of
hospitality and tourism research (consumer behaviors, gambling-related research);

Citations 6262; h-index 39; 110-index 62

Received over 20 research awards at the international level of conference and
journals;

Successful development and management of large, multidisciplinary research
projects and grants (generated research fund over $3.9 million as a Pl or Co-Pl);

Served as a chair or a committee member for more than 20 Ph.D. students who are
currently all tenured or tenure track faculty members in premier hospitality
programs;

Strong ties with industry and government which generate multiple numbers of
research projects for students and fellow faculty (received UH Global Faculty
Award);

Invited to serve as an expert for the United Nations, Korean Ministry of Tourism,
Hong Kong University Grant Council (serves as a business panel member for Hong
Kong University Grant Council which examines grant proposals submitted by 13
public universities in Hong Kong);

Recognized as one of the top 15 hospitality/tourism researchers based on the research
impact score (Dev et al., 2015, http://dx.doi.org/10.1080/15313220.2015.1026471);

Served as a chair of multiple education conferences;

Serve as a managing editor, associate editor, guest editor, and editorial board member
of top-tier hospitality and tourism journals
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EDUCATION

Ph.D. Pennsylvania State University, 2001

Major: Hotel, Restaurant, and Institutional Management

Emphasis: Brand Image, Brand Loyalty, Customer Satisfaction

Doctoral Dissertation (Chaired by Dr. Sara Parks):

“The Effects of Image Congruence on Customer Satisfaction and Brand Loyalty in the
Lodging Industry.”

M.S. University of Nevada, Las Vegas, 1994
Major: Hotel Administration with Best Paper Award
Emphasis: Service Quality, Customer Satisfaction

B.S. with distinction. University of Nevada, Las Vegas, 1992
Major: Hotel Administration with High Distinction
Emphasis: Hotel Management

ADMINISTRATIVE EXPERIENCE

2015-Present Associate Dean for Research and Graduate Studies
Eric Hilton Distinguished Chair Professor
Conrad N. Hilton College of Hotel and Restaurant Management
University of Houston

Focus Areas: Admissions, Recruitment/Retention, Diversity, Program
Development, Student Orientation, Fund Development, Budget
Management, Research, Alumni Engagement

2006-2015 Graduate Program Director
Conrad N. Hilton College of Hotel and Restaurant Management
University of Houston
Focus Areas: Admissions, Recruitment/Retention, Diversity, Program
Development, Student Orientation, Fund Development, Budget
Management, and Research

ACADEMIC AND PROFESSIONAL EXPERIENCE

2015-Present Eric Hilton Distinguished Chair Professor
Conrad N. Hilton College of Hotel and Restaurant Management
University of Houston

2014-2015 Endowed Professor — Donald H. Hubbs
Professorship
Conrad N. Hilton College of Hotel and Restaurant Management



2011-2014

2006 — 2011

2001 — 2006

1997 - 2001

1996 — 1997

1995 — 1996

1994 — 1995

1988 — 1992

Academic Honors:

University of Houston

Professor
Conrad N. Hilton College of Hotel and Restaurant Management
University of Houston

Associate Professor
Conrad N. Hilton College of Hotel and Restaurant Management
University of Houston

Assistant Professor (Early Tenured and Promoted in 2006 as
Associate Professor)

Department of Hotel, Restaurant, Institution Management, and
Dietetics

Kansas State University, Manhattan, KS

Instructor/ Graduate Teaching Assistant
School of Hotel, Restaurant, and Institution Management
Pennsylvania State University, University Park, PA

Research Associate
Conrad N. Hilton College of Hotel & Restaurant Management
University of Houston, TX.

International Casino Marketing Manager
MGM Grand Hotel & Casino, Las Vegas, NV

Asian Casino Marketing Manager
Imperial Palace Hotel & Casino, Las Vegas, NV

Numerous Hospitality Industry Experiences:
Ramada Olympia Hotel, Seoul, Korea; Sheraton Hong Kong & Towers;
Hyatt Regency, Perth, Australia

e UH Global Faculty Award (2021). This award is given to tenured or tenure-track
faculty who have demonstrated excellence in the promotion of globalization of
teaching, research, and/or service.

e Best Research Award (2021). Is hotel technology a double edged sword on customer
experience? An integrated approach with business analytics and asymmetry analysis.
The 26th Annual Graduate Education and Graduate Students Research Conference in
Hospitality and Tourism, Houston, TX (with a Ph.D. student, Hyekyung Park).



Best Research Award (2020). Inferring Luxury from Idelness Displays in Travel

Settings. The 25t Annual Graduate Education and Graduate Students Research
Conference in Hospitality and Tourism, Las Vegas, NV. (with a Ph.D. student,
Minjung Shin)

Best Research Award (2020). Determinants and Interaction Effects on Restaurant

Review Helpfulness: Drawing on Dual Process and Social Influence Theory. The 25th
Annual Graduate Education and Graduate Students Research Conference in Hospitality
and Tourism, Las Vegas, NV. (with a Ph.D. student, Wooseok Kwon and colleagues
Drs. Minwoo Lee and Kyung Young Lee)

Best Research Award (2019). Time Rethink Brand Loyalty and Brand Love:

Developing and validating hospitality brand love scale. The 24 Annual Graduate
Education and Graduate Students Research Conference in Hospitality and Tourism,
Houston, TX. (with a Ph.D. student, Minjung Shin)

The Michael D. Olsen Research Achievement Award (2018). The award recognizes
someone who has made a significant contribution through sustained and focused
research leading to important contributions to the body of knowledge in hospitality and
tourism; graduate education and mentoring of graduate students; and overall
contribution to the academy, including serving on editorial review boards,

international symposia and conferences. The 23" Annual Graduate Education and
Graduate Student Research Conference in Hospitality and Tourism.

Best Research Award (2015). How Do Potential Medical Tourists Expect?
Assessing Expectation Based on Gap Analysis and Structural Equation Modeling.
The 78th TOSOK International Tourism Conference, Seoul, Korea (with Hwang, Y.,
& Park, J.)

The Best Research Award in Social Science Section of the Korean National
Research Fund among recipients of the last 10 years in KNRF (2012). Analysis
of Structural Relationships among Gambling Motivation, Passion, Affect, and
Behavioral Intention between Recreation and Problem Gamblers. NRF-2009-32A-
B00268:

Best Research Award in Social Science Section of the Korean National
Research Fund (2011). Analysis of Structural Relationships among Gambling
Motivation, Passion, Affect, and Behavioral Intention between Recreation and
Problem Gamblers. NRF-2009-32A-B00268:

Best Paper Award (2010). Antecedents and Consequences of Gambling Passion.
Gaming Section in International CHRIE Conference, San Juan, Puerto Rico. (with
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Lee, C.K)

Best Paper Award (2008). Antecedents of Casino Employees Job Satisfaction and
Organizational Commitment. Gaming Section in International CHRIE Conference,
Atlanta, Georgia. (with Lee, C.K, and Abbott, J)

BestPaper Award (2008). Social Image Congruenceand Tourist’ Visiting Intention
to Conspicuous Destination. Tourism Section in International CHRIE
Conference, Atlanta, Georgia. (with Philips, W., and Canter, D.)

Martin Opperman Memorial Award (2008). Best Article of the Year 2007,
Assessing Customers Emotional Experiences Influencing Their Satisfaction in the
Lodging Industry. Journal of Travel and Tourism Marketing. (with Han, H).

Stephen Rushmore HVS Faculty Research Award (2008). Conrad N. Hilton
College of Hotel and Restaurant Management, University of Houston.

Best Paper Award (2007). The Sage Best Paper Award. 12t Annual Graduate
Education and Graduate Students Research Conference in Hospitality and Tourism,
Houston, TX. (with A. Asperin and C. Shanklin).

The Emerging Professional Award (2006). — An award recognizing individuals
who have achieved exceptional career growth, outstanding professional excellence
and demonstrated exemplary community service within 10 years of graduating from
Penn State's hospitality program—Dby the Penn State Hotel & Restaurant Society

Best Presentation Award (2006). (Z”d Place in Social Science). The 11t Graduate
Research Forum, Kansas State University (with A. Asperin & C. Shanklin)

Best Presentation Award (2006). (3rd Place in Social Science). The 11th Graduate
Research Forum, Kansas State University (with H.Han)

Best Presentation Award (2006). (1St Place in Social Science). The 10th Graduate
Research Forum, Kansas State University (with M. Lee)

Best Paper Award (2005). The 11t Annual Asia Pacific Tourism Association
Conference, Korea (with J. Lee)

Best Paper Award (2005). (lSt place in Foodservice area). The 10t Annual
Graduate Education and Graduate Students Research Conference in Hospitality and
Tourism, Myrtle Beach, South Carolina. (With C. Ok, and C. Shanklin).

Best Teaching Award (2004). Marvel Maunder Young Educator Award - KOMA
CHRIE, July.

Best Paper Award (2003). The 58t Annual International CHRIE Conference, Palm
Springs, CA.



Best Presentation Award (2001). (The Third Place Winner), the Sixteenth Annual
Graduate Exhibition, Penn State University.

Edward R. and Helen S. Hintz Graduate Educational Enhancement Fellowship,
PSU, 1999- 2000.

Outstanding Graduate Research Award (1994). University of Nevada, Las Vegas.
Weisberg Scholarship, UNLV, 1991
Dean’s List, UNLV, 1990-1992.

ACADEMIC AND PROFESSIONAL LEADERSHIP

College Level

Associate Dean for Research and Graduate Studies (2015- Present)
Director of Graduate Programs (2006-2015)

College Representative/Liaison (2015-Present), Eric Hilton Distinguished Club
Chair, Graduate Curriculum Committee (2006-2015)

Faculty Advisor, Doctoral Student Organization (2015-Present)
Co-Chair, Dean Search Committee (2014)

Co-Advisor, Graduate Student Association (2006-Present)
College Hearing Officer (2006-2015)

Promotion and Tenure Committee (2006-2015)

Faculty search committees (UH & KSU)

Graduate Faculty (KSU)

University Level

Selection Committee member — UH’s Highest Endowed Professor Selection
Committee

Special Task Force Member — Provost’s Strategic Initiative Committee
(2019-Present)

Search Chair — Vice Provost/Dean of Graduate School, University of

Houston (2018)

College Representative — Global Strategic Program Advisory Board (2015-Present)
College Representative, Associate Dean Council for Research (2015-Present)
Member — Faculty Senate, Graduate Program Studies Council (2006-Present)
Selection committee member — Moores Professorship (2013- 2015)

Graduate Student Task Force Member (2013- 2015)

Representative of the Hilton College, University Promotion and Tenure Committee
(2010-2015)

Industry/Academic Level

Associate Editor, Cornell Hospitality Quarterly (2018 — present)



Managing Editor, International Journal of Hospitality Management (2013-present).
Co-Guest Editor, Special issue in Luxury Hospitality Services, Cornell Hospitality
Quarterly (2020 issue)

Co-Editor, Special issues in Casino Industry, Journal of Travel and Tourism Marketing
(2008).

Co-Editor, Gaming Theme - Worldwide Hospitality & Tourism Themes
(WHATT)(2008).

Co-Planning Chair, 12t 15t 19th 215t Annual Graduate Education and
Graduate Students Research Conference in Hospitality and Tourism, Houston, TX
(2007, 2010, 2014, 2017).

Non-Local Member, Business Studies Panel, Hong Kong Research Grants Council
(2018- present)

Regional Representative for the USA, Asia Pacific Tourism Association. (2010-
Present)

Advisor, Problem Gambling Center, Kangwon Land Casino, Korea (2003, 2010).
Advisor, Kangwon Land Casino, Korea (2015-Present)

Advisor, Sheraton Houston Brookhollow Hotel, Houston, TX (2007 to 2008).
Project Leader — MD Anderson Cancer Center, Leukemia center for advancing non-
medical services (2019-present).

Capstone Project Leader — Intercontinental Texas Medical Center (2019), developing a
sales strategy for wellness travelers.

Capstone Project Leader — Revenue Management Strategy Project with Melia
International Hotel (2017)

Project Leader — Red Coat Project (Patient Satisfaction Project), The Memorial
Hermann-Texas Medical Center (2017)

Director — Garden of Love, Non-Profit Organization for Diverse Families and
Refugees (2014-present)

Member, Editorial Board, Gaming Research and Review (2004 to present).
Member, Editorial Board, Journal of Travel and Tourism Marketing (2006 to present).
Member, Editorial Board, Korean Academy of Marketing Science Association
(2007 to present).

Member, Editorial Board, Internal Journal of Contemporary Hospitality
Management (2016 to present).

Track Chair, Lodging, Hospitality Graduate Conference (2006~2009).

Reviewer, Journal of Hospitality and Tourism Research (2001 to present).
Reviewer, Journal of Convention and Event Management (2003 to present).
Reviewer, Asian Pacific Tourism Association (APTA) Conference (2003 — present).
Reviewer, Asian Pacific (APAC) CHRIE conference (2003).

Reviewer, International CHRIE conference (2003 to present).

Reviewer, Hospitality Graduate Conference (2001 to present).

Reviewer, Journal of Tourism and Leisure Marketing (2002 to present).

Reviewer, The Service Industries Journal (2007 to present).

Reviewer, Tourism Management (2008 to present).

Reviewer, Cornell Hospitality Quarterly (2008 to present).

Reviewer, Geoforum (2008 to present)



e Active member, ICHRIE, APAC CHRIE, & APTA.

SCHOLARLY CONTRIBUTION
Research Interests:

Brand loyalty and customer satisfaction in the service/hospitality/tourism industry
Image studies in the tourism and hospitality industry

Residents’ perceptions toward casino development

Problem gambling behaviors

Brand personality in the hospitality industry

Service recovery strategies in the restaurant industry

Projects (Selected)

e Hospitality Executive Program in Quito, Ecuador (2019). $45,000.

e Restaurant Entrepreneurship Certificate program (2018, 2019). $30,000 from the
Korea Foundation.

e MD Anderson Cancer Center, Leukimia department. (2019- present). Advancing non-
medical services.

¢ Intercontinental Hotel, Texas Medical Center (2019) Sales project.

Memorial Hermann Hospital, Texas Medical Center, Houston, TX. (2017-2018).

Patient Satisfaction Project — developing a “Red Coat” concierge system.

Sysco Executive Project 2017 ($40,000)

The 7" Korean Texas Residents’ Satisfaction in Voting Behavior Study, Houston, TX

Funded by Korea National Election Commission ($10,000) 20109.

The 6" Korean Texas Residents’ Satisfaction in Voting Behavior Study, Houston, TX

— Funded by Korea National Election Commission ($10,000) 2018.

o The 5! Korean Texas Residents’ Satisfaction in Voting Behavior Study, Houston, TX
— Funded by Korea National Election Commission ($10,000) 2017.

o The 41N Korean Texas Residents’ Satisfaction in Voting Behavior Study, Houston, TX
— Funded by Korea National Election Commission ($10,000) 2016.

e Kangwon Land, Korea — 2015 Executive program ($93,800)

o The 3™ Korean Texas Residents’ Satisfaction in Voting Behavior Study, Houston, TX
— Funded by Korea National Election Commission ($10,000) 2014.

o The 2"d Korean Texas Residents’ Satisfaction in Voting Behavior Study,
Houston, TX — Funded by Korea National Election Commission ($25,000) 2013-
2014.

e Songdo Branch Campus Project (2010 - 2013) — US $7,500,000 for four years
from Korean government — Canceled Project.

e Quail Valley Country Club, Missouri City, TX — Service Improvements



through Loyalty Program (2013-2014).
e Hotel Icon, Hong Kong — Evaluation of Current Marketing Strategies (2013-2015)
e Korean Texas Residents’ Satisfaction in Voting Behavior, Houston, TX — Funded
by Korea National Election Commission ($10,000) 2012.
e Gattitown Entertainment and Restaurant , Sugar Land, TX — Marketing plan (2012)
e Ambassador Hotel Group, Seoul, Korea (2010- present) — Student
internship programs
e Employee Job Satisfaction, Seven Luck Casino, Seoul, Korea (2010)
e Houston Convention and Visitor’s Bureau — Membership Service
Improvement (2009-2010)
e MD Anderson Medical Center, Rotary House Project (2009-2010)
e Sheraton Brook hollow Hotel, Houston, TX — Service Quality Management (2008)
e Kangwon Land, Korea — Development of feasibility study and legalizing casino
for Korean residents (1996)
Grants Awarded (principal investigator or co-Pl):

e Co-PI. Ministry of Science and Technology, Korea. The Development of
Interoperable Block-Chain Platform Technology. $2.9 million (2019-2021).

e PI. Korean Food Promation Institute (2019) Education fund for $15,000.

e PI. Korea Food Foundation $20,000 (2018) Education fund to maintain Korean
Cuisine, Culture and Tourism class at University of Houston

e PI. One Asia Foundation, Japan $120,000 (2017-19) — Developing global
hospitality leadership education series.

e PI. Korea Food Foundation $20,000 (2017) Education fund to develop Korean
Cuisine, Culture and Tourism class at University of Houston

e PI. Korea Foundation $25,000 (2016) — Developing Globalizing Korean Food
to N. American Market.

e PI. Korea Research Foundation’s 2016 Global Research Network Program Grant sum
of $200,000 (2016) - Scale Development of Gambling Fallacy and Its Effect on
Problem Gambling Behaviors: A Cross-Cultural Study among Korea, USA, and
Switzerland.

e PI. Korea Food Foundation $14,000 (2016)- Education fund to develop Korean
Cuisine, Culture and Tourism class at University of Houston

e PIL FDIP $50,000 in 2015 at the University of Houston for developing Online
Executive Master’s Program (for completing course materials).

e PIL FDIP $25,000 in 2012 at the University of Houston for developing Online
Executive Master’s Program.

e Co-Pl. Prevalence Study of Gambling Addiction: Cross-Validation Study —

Canada and Korea (2011) CA$ 150,000, Co-PI. Alberta Gambling Research
Institute.

e PIl. Korean Food Event Fund at the Hilton College — Korean Ministry of Agriculture
and Food (2011): $18,000.

e PI. Korean Food Event Fund at the Hilton College — Korean Ministry of Agriculture
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and Food (2010): $18,000.

e Co-PI. Analysis of Structural Relationships among Gambling Motivation, Passion,
Affect, and Behavioral Intention: Comparison of Type of Gamblers (2009)
($45,000) was awarded by the Korea Research Foundation.

e PI. Hong Kong Polytechnic University Global Research Grant (2008). Sum of
$25,000 was awarded.

e PI. Faculty Development Awards, KSU (2005). Sum of $1,500 was awarded for
travel support to attend a conference in Korea.

e PI. CES Fellowship, Korea (2004). Sum of $5,190 was awarded for
research development of brand loyalty.

e Pl. Faculty Development Small Grant, KSU (2003). Sum of $2,500 was
awarded to support brand personality research.

e PIl. HRIMD Faculty Fellowship, KSU (2003). Sum of $1,250 was awarded for
research development.

e Problem Gambling Fund, Kangwon Land Casino, Korea (2003). Sum of $6,500
was awarded to support travel to problem gambling symposium.

e Pl Big 12 Faculty Fellowship, KSU (2002). Total of $1,771 was awarded to
support collaborative work (class development and research) with lowa State
University.

e PI. Small Grant Fellowship (2002). Sum of $1,000 was awarded to support a
brand image study.

Accepted and Published (Peer Reviewed) Papers:

Shin, M.J., Back, K.J., Lee, C.K., & Lee, Y (2021). The Loyalty Program for Our Self-
Esteem: The Role of Collective Self-Esteem in Luxury Hotel Membership Programs,
Cornell Hospitality Quarterly. In-Press.

Lee, M., Kwon, W., & Back, KJ. (2021), Artificial intelligence for hospitality big data
analytics: Developing a prediction model of restaurant review helpfulness for customer
decision making, International Journal of Contemporary Hospitality Management. In-Press.

Park, H.K., Lee, M., & Back, K.J. (2021). Exploring the Roles of Hotel Wellness Attributes
on Customer Satisfaction and Dissatisfaction: Application of Kano Model through Mixed
Method, International Journal of Contemporary Hospitality Management. In-Press.

Shin, M., Back, K.J., Lee, C.K., & Lee, Y (2020). Enhancing customer-brand relationship
by leveraging loyalty program experiences that foster customer-brand identification.
International Journal of Contemporary Hospitality Management. In-Press.

Park, S.H., & Back, K.J. (2020). Modified scales for organizational identification and
organizational disidentification for the foodservice industry. International Journal of
Hospitality Management. In-Press
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Kwon, W., Lee, M., & Back, K.J. (2020). Exploring the underlying factors of customer
value in restaurants: a machine learning approach. International Journal of Hospitality
Management. In-Press

Lee, M., Hong, J. H., Chung, S., & Back, K.J. (2020). Exploring social media efforts and
traveler engagement in smart tourism from big data: Empirical analysis on Facebook event
pages. Journal of Travel Research. In-Press.

Lee, S., Park, J.K., Back, K.J., Hyun, H., & Lee, S. (2020). The Role of Personality Traits
toward Organizational Commitments and Service Quality Commitments for Hotel Managers.
Frontiers in Psychology. 11, 631-650.

Ahn, J., Back, K.J., Barisic, P., & Lee, C.K. (2020). Co-creation and integrated resort
experience in Croatia: The application of service-dominant logic. Journal of Destination
Marketing and Management. In-Press.

Shin, M.J., & Back, K.J. (2020). Effect of Cognitive Engagement on the Development of
Brand Love in a Hotel Context. Journal of Hospitality and Tourism Research. 44 (2), 328-350

Lee, M.W., Kwon, W.S., Shin. M.J., & Back, K.J. (2019). Integrating technology to service
innovation: Key issues and future research directions in hospitality and tourism. Journal of
Hospitality and Tourism Technology. In-press.

Mahnoharan, A., Lee, C.K., Abbott, J., Back, K.J., Guchait, P. (2019). The influence of
perceived forgiveness climate on service recovery performance: The mediating effect of
psychological safety and organizational fairness. Journal of Hospitality and Tourism
Management. 9, 94-102

Ahn, J., Back, K.J., & Boger, C. (2019). Effects of Integrated Resort Experience on
Custom’rs' Hedonic and Eudaimonic Well-being. Journal of Hospitality and Tourism
Research. 43(8), 1225-1255

Ahn, J., Lee, C.K., Back, K.J., & Schmitt, A. (2019). Brand experiential value for creating
integrated resort customers’ co-creation behavior. International Journal of Hospitality
Management. 81, 104-112.

Ahn, J., Back, K.J. (2019). Cruise brand experience: Functional and wellness value creation
in tourism business. International Journal of Contemporary Hospitality Management. 31 (5),
2206-2223.

Ahn, J., Back, K.J., & Barisic, P. (2019). The effect of dynamic integrated resort experience
on Croatian customer behavior. Journal of Travel and Tourism Marketing. 36 (1) 1-13
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Ju, Y., Back, K.J., Lee, J., Choe, Y. (2019). Exploring Airbnb service quality attributes and
their asymmetric effects on customer satisfaction. International Journal of Hospitality
Management. 77, 342-352.

Ahn, J., & Back, K.J. (2019).The role of autonomy, competence, and relatedness: Applying
self-determination theory to the integrated resort setting. International Journal of
Contemporary Hospitality Management. 31, (1) 87-104

Back, K.J., Lee, C.K., Ahn, J., Schmitt, A., & Kim, H. (2018). A mixed-method approach of
developing a multidimensional scale for gambling fallacy in the Korean context. International
Gambling Studies. In-Press https://doi.org/10.1080/14459795.2018.1541244

Ahn, J., Back, K.J., and Lee, C.K. (2018). A new dualistic approach to brand attitude: The
role of passion among integrated resort customers. International Journal of Hospitality
Management. In-Press

Ahn, J., & Back, K.J. (2018). Antecedents and consequences of customer brand engagement
in integrated resorts. International Journal of Hospitality Management, 75, 144-152.

Ahn, J., & Back, K.J. (2018). The Structural Effects of Affective and Cognitive Elaboration
in Formation of Customer-Brand Relationship. The Service Industries Journal, In-Press.
DOI: 10.1080/02642069.2018.1460358

Ahn, J., & Back, K.J. (2018). Beyond gambling: mediating roles of brand experience and
attitude. International Journal of Contemporary Hospitality Management, 30 (10), 3026-3039

Ahn, J., & Back, K.J. (2018). Integrated Resort: A Review of Research and directions for
Future Study. International Journal of Hospitality Management, 69, 94-101.

Ahn, J., & Back, K.J. (2017). Influence of Brand Relationship on Customer Attitude toward
Integrated Resort Brands: A Cognitive, Affective, and Conative Perspective. Journal of Travel
& Tourism Marketing, 35(4) 449-460.

Koh, Y., DeFranco, A., & Back, K.J. (2017). Modelling Average Daily Rate (ADR)
Volatility Index and Room Price Positioning Index. Tourism Economics, 23(7), 1476-1483.

Lee, AJ., Back, K.J., & Park, J.K. (2016). Effects of customer personal characteristics on the
satisfaction-loyalty link: a multi-method approach, Service Business, 11(2), 279-297.

Lee, C.K., Back, K.J., Williams, R.J., and Ahn, S. (2015). Comparison of telephone RDD and
online panel survey modes on CPGI scores and comorbidities. International Gambling
Studies. 15(3), 435-449

Back, K.J., & Lee, C.K. (2015). Determining the Attributes of Casino Customer

12



Satisfaction: Applying Impact-Range Performance and Asymmetry Analyses. Journal of
Tourism and Travel Marketing. 32(6), 747-760.

Lee, J.S., & Back, K.J., & Chan (2015). Quality of Work Life and job satisfaction among
frontline hotel employees: A self-determination and need satisfaction theory approach.
International Journal of Contemporary Hospitality Management. 27(5), 768-789

Back, K.J., Williams, R., & Lee, C.K. (2015). Reliability and Validity of Three Instruments
(DSM-1V, CPGI, and PPGM) in the Assessment of Problem Gambling in South Korea.
Journal of Gambling Studies. 31(3), 775-786.

Lee, C.K., Back, K.J., Hodgins, D., & Lee, T.K. (2013). Examining Antecedents and
Consequences of Gambling Passion: The Case of Gambling on Horse Races. Psychiatry
Investigation. 10(4), 365-372.

William R., Lee, Ck., & Back, K.J. (2013). The prevalence and nature of gambling and
problem gambling in South Korea. Social Psychiatry and Psychiatric Epidemiology, 48(5),
821-834.

Back, K.J. (2012). Impact-Range Performance Analysis and Asymmetry Analysis for
Improving Quality of Korean Food Attributes. International Journal of Hospitality
Management. 31(2), 535-543.

Kim, Y.K., Back, K.J. (2012). Antecedents and consequences of flight attendant’s job
satisfaction. The Service Industries Journal, 32(16), 2565-2584.

Back, K.J., Lee, C.K., & Stinchfield, R. (2011). Gambling Motivation and Passion. Journal
of Gambling Studies. 27(3), 355-370.

Back, K.J., Lee, C.K., & Abbott, J (2011). Internal Relationship Marketing: Casino Employees’ Job
Satisfaction and Organizational Commitment. Cornell Hospitality Quarterly. 52, 111-124

Han, H.S., & Back, K.J. (2011). A Multi-Dimensional Scale of Switching Barriers in the
Full- Service Restaurant Industry: A Hierarchical Approach. Cornell Hospitality Quarterly.
52, 54-63.

Phillips, W., & Back, K.J. (2011). Conspicuous Consumption Applied to Tourism
Destinations.Journal of Travel and Tourism Marketing. 28(6). 583-597.

Han, H.S., Back, K.J., & Barrett, B. (2010). A Consumption Emotion Measurement
Development: A Full-Service Restaurant Setting. The Service Industries Journal, 30(2) 299-
320.

Lee, C.K, & Back, K.J. (2010). A Comparison between Recreation and Pathological
13



Gamblers in the Structural Relationships among Gambling Motivation, Passion, Affect, and
Behavioral Intention. Journal of Korean Tourism Research, 34 (6), 375-396.

Lee, J.S., & Back, K.J. (2010). Reexamination of Attendee-Based Brand Equity.
Tourism Management. 31, 395-401.

Lee, J.S. & Back, K.J. (2010). Examining Antecedents and Consequences of Brand
Personality in the Upper-Upscale Business Hotel Industry. Journal of Travel and Tourism
Marketing. 27, 132-145.

Back, K.J., & Lee, J.S. (2009). Country Club Members’ Perceptions of Value, Image Congruence,
and Switching Costs: an Exploratory Study of Country Club Members’ Loyalty. Journal of
Hospitality and Tourism Research. 33(4) 258-546.

Han, H.S., Back, K.J., & Barrett, B. (2009). Influencing factors on restaurant customers'
revisit intention: The roles of emotions and switching barriers. International Journal of
Hospitality Management. 28, 563-572.

Kwon, E., & Back, K.J. (2009). A Content Analysis of Gaming Research: 1994-2008.
Worldwide Hospitality and Tourism Themes. 1(4), 367-378.

Lee,C.K.,&Back, K.J.(2009). AnOverviewof Residents’ Perceptionstoward Gaming
Development in Local Community: Theory and Practice. Worldwide Hospitality and
Tourism Themes. 1 (4) 300-3109.

Lee, J.S., & Back, K.J. (2009). Examining the Effect of Self-Image Congruence, Relative to
Education and Networking, on Conference Evaluation through Its Competing Models and
Moderating Effect, Journal of Convention and Event Tourism. 10(4), 10(4), 256-275.

Lee, J.S., & Back, K.J. (2009). An Examination of Attendee Brand Loyalty: Understanding
the Moderator of Behavioral Brand Loyalty. Journal of Hospitality & Tourism Research,
33 (1), 3-29

Lee, Y.K,, Back, K.J., & Kim, J.Y. (2009). Family Restaurant Brand Personality and Its
Impacts on Customer’s Emotion, Satisfaction,and Brand Loyalty. Journal of Hospitality and
TourismResearch, 33(3), 305-328.

Lee, J.S., & Back, K.J. (2008). Attendee-Based Brand Equity. Tourism Management.
29(2) 331-344

Han, H., & Back, K.J. (2008). Relationships Among Image Congruence, Consumption
Emotions, and Customer Loyalty in the Lodging Industry. Journal of Hospitality & Tourism
Research. 32, 467-490.

Ok, C., & Back, K.J. (2007). Generalizing Survey Results From Student Samples:
14



Implications From Service Recovery Research. Journal of Quality Assurance in Hospitality
and Tourism (JQAHT). 8(4) 1-23.

Han, H., & Back, K.J., (2007). Investigating the effects of consumption emotions on
customer satisfaction and repeat visit intentions in the lodging industry. The Journal of
Hospitality Marketing and Management, 15(3) 5-30.
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Park, J.K, & Back, K.J. (2019). Special issue of Emotional Labor in the Service Industry,
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Back, K.J. (2017). Critiques and Innovative Strategies for the Korean Tourism Policy and
Operations. In S. Ham (Eds) Change the World V. Seoul: Forum Orae Press.

Anh, J., Back, K.J., & Park, J.K. (2016). Medical Tourism Trend, In F. Demicco (Eds)
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Park, H.K., Lee. M.\W., & Back, K.J. (2020). Exploring Asymmetric Effects of Wellness
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Shin M.J., Back, K.J. (2019). Is Hospitality Brand Love a Sum or a Whole? Comparing the
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Luo, Shu & Back, K.J. (2016). A content analysis of Chinese traveler related research. Asia
Pacific Tourism Conference, Beijing China
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Hwang, Y., Back, K.J., & Park, J.K. (2015). How Do Potential Medical Tourists Expect?
Assessing Expectation Based on Gap Analysis and Structural Equation Modeling. BEST
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Hwang, Y., and Back, K.J. (2015). Applying a Net VValence Model to Medical Tourism to
South Korea. 20th Annual Graduate Education and Graduate Students Research Conference
in Hospitality and Tourism, Tampa, Florida.
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User-generated Content: Approach from the Lodging Industry in the TripAdvisor Case: The

315t pan-Pacific Business Conference, Sakai, Japan.
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International CHRIE Conference, San Diego, CA.
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organizational citizenship behaviors: Korean casino dealer case. TOSOK conference, Seoul,
Korea.
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You, S., & Back, K J. (2011). Effects of Food Image on Tourists’ Destination Image and
Visit Intention. 161" Annual Graduate Education and Graduate Students Research Conference
in Hospitality and Tourism, Houston, TX.

Back, K.J., & Lee, C.K. (2010). Gambling Passion. A Comparison Study of Recreational and
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Lee, J.S., & Back, K.J. (2007). Study of Conference Attendee Behaviors. 2007 ICHRIE
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Amelia, A., Back, K.J., & Shanklin, C. (2007). Exploring the Measurement of Brand
Personallty Congruence in the Casual Dining Industry. The Sage Best Paper Award.
12tNAnnual Graduate Student Research Conference: Advances in Hospitality and Tourism
Research, 12, 85-92.
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Behaviors. 12" Annual Graduate Student Research Conference: Advances in Hospitality and
Tourism Research, 12, 1636-1642.

Philips, W., Back, K.J., & Canter, C. (2007). Causal Relationships of Destination
Conspicuousness with Tourists’ Image Congruity and Visiting Intention: exploratory
Approach. 12t Annual Graduate Student Research Conference: Advances in Hospitality
and Tourism Research, 12, 926-938.

Ryu, H., & Back, K.J. (2007). Effects of Brand Extension on Hotel Brand Personality.

12t Annual Graduate Student Research Conference: Advances in Hospitality and Tourism
Research, 12, 1501-1507.

Back, K. J., Lee, K. E., & Lee, J. S. (2006). Antecedents and consequences of brand
personality in the upper-upscale hotel industry. 2006 International CHRIE Conference,
Crystal City, Arlington, Virginia, USA.

Han, H.S., & Back, K. J. (2006). Empirical Investigation of the Key Structural Antecedents
of Word-of-Mouth in the Lodging Industry. 2006 International CHRIE Conference, Crystal
City, Arlington, Virginia, USA.

Ok, C., Back, K. J., & Shanklin, C. (2006). Using college Students as Subjects in
Experimental Study: Do Student Responses Reflect Those of Other Consumers? 2006
International CHRIE Conference, Crystal City, Arlington, Virginia, USA.

Lee, J. S., & Back, K. J. (2006). Relationship marketing in the academic conference: A
model of conference brand equity. International Convention & Expo Summit, Hong Kong,
China.

Asperin, A.A., Back, K.J., & Shanklin, C. (2006). Effects of Brand Personality Congruence
on Satlsfactlon and Brand Loyalty an Best Presentation Award in Social Science. 111
Annual Graduate Research Forum, Kansas State University.

Han, H.S., & Back, K.J. (2006). Image Congruence, Consumption Emotions, and Customer
Loyalty in the Hotel Industry. 3rd Best Presentation Award in Social Science. 111 Annual
Graduate Research Forum, Kansas State University.

Lee, J., & Back, K.J. (2006). Relationship Marketing in the Academic
Conference: A Model of Conference Brand Equity. International Convention & Expo
Summit, Hong Kong, China.
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Satisfaction and Brand Loyalty in the Casual Dining Restaurant Industry. 11t Annual
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Han, H.S., & Back, K.J. (2006). Determining Components Leading to the Development of
Customer Loyalty in the Hotel Industry: ATheoretlcaI Framework Involving Image
Congruence and Consumption Emotions. 11" Annual Graduate Student Research
Conference: Advances in Hospitality and Tourism Research, 11, 2-12.

Han, H.S., & Back, K.J. (2006). An Assessment of the Relationship among Service
Performance Customer Satisfaction, and Perceived SWltchln Barriers in the Lodging
Industry: A Development of Switching Intention Model. 11" Annual Graduate Student
Research Conference: Advances in Hospitality and Tourism Research, 11, 63-71.

Lee, J.S., & Back, K.J. (2006). Conference Brand Mechanism: Attendee-Based Brand
Equity, Brand Trust, and Updated Expectation of Brand Value. 111 Annual Graduate
Student Research Conference: Advances in Hospitality and Tourism Research, 11, 93-99.

Back, K.J., & Lee, J.S. (2005). A Customer Loyalty Model Involving Image Congruence
and Customer Satisfaction: Implications for the Country Club Industry. BEST PAPER
AWARD. Asia Pacific Tourism Association 111" Annual Conference. Koyang, Korea.

Chae, B., & Back, K.J. (2005). A Case Study of Enterprise Planning Systems in the

Hospitality Industry. Asia Pacific Tourism Association 11" Annual Conference Koyang,
Korea.

Lee, M.J., & Back, K.J. (2005). Effects of Attitude and Destination Image |n Association
Members’ Meeting Participation Model. Asia Pacific Tourism Association 111 Annual
Conference, Koyang, Korea.

Ok, C.H., Back, K.J., & Shanklin, C. (2005). Tests of Dimensional Roles of Justice on
Post-recovery Overall Satisfaction and Behavioral Intentions. Asia Pacific Tourism
Association 111 Annual Conference, Koyang, Korea.

Lee, S.H., & Back, K.J. (2005). Brand Loyalty in the Sports Management. The 20th annual
conference of the North American Society for Sport Management, Regina, Canada.

Estepa, A., Shanklin, C., & Back, K.J. (2005). Developing Web-based Multiple Item Scale
for Measuring Perceived Service Quality in the University Foodservice Setting. 10t Annual
Graduate Student Research Conference: Advances in Hospitality and Tourism Research, 10,
25-34.

Han, H.S., & Back, K.J. (2005). The Impact of Positive and Negative Emotions on
Customers’ Repeat Visit Intention in the Lodging Industry. 10" Annual Graduate Student
Research Conference: Advances in Hospitality and Tourism Research, 10, 315-319.
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Lee, J.S., & Back, K.J. (2005). Moderating Effects of Mood on Evaluation of Brand and
Price: Determining Value in the Hotel Industry (Poster). 10" Annual Graduate Student
Research Conference: Advances in Hospitality and Tourism Research, 10, 520-525.

Lee, M.J., Back, K.J. (2005). Association Members Meeting Participation Behaviors:
Development of Meeting Participation Model. 101" Annual Graduate Student Research
Conference: Advances in Hospitality and Tourism Research, 10, 515-519.

Ok, C.H., Back, K.J., & Shanklin, C. (2005). Service Recovery Paradox: Implications
from an Experlmental Study in a Restaurant Setting. BEST PAPER AWARD.
10MAnnual Graduate Student Research Conference: Advances in Hospitality and
Tourism Research, 10, 713-721.

Back, K.J., & Lee, C.K. (2004). Longitudinal Study of Residents’ Perceptions of Casino
Development: Structural Equation Modeling Approach with Multi-Group Analysis.
International CHRIE Conference.

Back, K.J., & Lee, C.K. (2004). The relationship among Personal Characteristics,
Impacts, Support towards Casino Development. Asia Pacific Tourism Association 10t
Annual Conference.

Estepa, A., Shanklin, C., & Back. KJ (2004). Market Segmentation Influences on Service
Quality and Customer Satisfaction. 9t Annual Graduate Student Research Conference:
Advances in Hospitality and Tourism Research, 9, 203-206.

Han, H., Ryu, H., & Back, K.J. (2004). Problem Gambling and Development of Effective
Employee Awareness Program (Poster). 9! Annual Graduate Student Research Conference:
Advances in Hospitality and Tourism Research, 9, 249-252.

Ok, C.H., Back, K.J., & Shanklin, C. (2004). The Updating Role of Service Recovery
Efforts on Customer’s Overall Satisfaction and Behavioral Intentions. 9" Annual Graduate
Student Research Conference: Advances in Hospitality and Tourism Research, 9, 597-607.

Back, K.J., & Lee, C.K. (2003). Structural Equation Modeling of Residents Perceptions
toward Casinos: Pre-and Post- Casino Development. BEST PAPER AWARD. International
CHRIE Conference.

Back, K.J., & Lee, K.E. (2003). Investigation of Antecedents and Consequences of Brand
Personality (Poster). International CHRIE Conference.

Back, K.J., & Lee, K.E. (2003). Brand Personality Measurements and Its Impact on Brand
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Loyalty in the Hotel Industry. The 2nd Asia Pacific Annual Council of the Hospitality and
Tourism Educators Proceedings, May.

Seo, S., & Back, K.J. (2003). Influence of Involvement and Ambiguity on the Diners’
Satisfaction Process. The 2Nd Asia Pacific Annual Council of the Hospitality and Tourism
Educators Proceedings, May.

Lee, M.J., & Back, K.J. (2003). Measuring Association Members’ Perceived Importance
and Performance of Convention Attributes. The 24 Asia Pacific Annual Council of the
Hospitality and Tourism Educators Proceedings, May.

Ok, C., Back, K.J., & Shanklin, C. (2003). Restaurant Reaction to Service Recovery and

Behavioral Intentions. 8th Annual Graduate Student Research Conference: Advances in
Hospitality and Tourism Research, 8, 522-526.

Chiang, C., Back, K.J., & Canter, D. (2003). The Impact of Employee Training on Job
Satisfaction and Intentions to Stay in the Hotel Industry. 8" Annual Graduate Student
Research Conference: Advances in Hospitality and Tourism Research, 8, 81-85.

Back, K.J., & Parks, S.C. (2002). A Path Analytic Model of Brand Loyalty in the Lodging
Industry. International CHRIE Conference.

Lee, C.K,, & Back, K.J. (2002). Development of Casino Policy. Annual Conference of the
Korean Travel Association.

Back, K.J., & Parks, S.C. (2001). The Effects of Image Congruence on Customer
Satlsfactlon and Brand Loyalty. 6! Annual Graduate Student Research Conference:
Advances in Hospitality and Tourism Research, 6, 13-18.

Back, K.J. (2001). Development of Brand Loyalty Model. Third Place Award. The
Graduate Research Exhibition, The Pennsylvania State University.

Mount, D., & Back, K.J. (1999). Communication Satisfaction and Job Satisfaction.
International CHRIE Conference.

Selected Invited Presentations (papers):
Back, K.J. (2020). Commentary - Commentary: Policy Brief on COVID-19 and
Transforming Tourism, UN Chronicle. September, 27.
https://www.un.org/en/commentary-policy-brief-covid-19-and-transforming-tourism

Back, K.J. (2019). Emerging trends of global hospitality education. Universidad San
Francisco de Quito, Ecuador.
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Back, K.J. (2019). How to write a successful grant proposal? Hong Kong Polytechnic
University.

Back, K.J. (2019). Developing a career path in the hospitality industry. Mayfield Hotel,
Seoul, Korea.

Back, K.J. (2019). Luxury Hospitality Business. Keynote Speaker. Donga Forum, Seoul,
Korea.
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